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Disclaimer

Belair Operations Ltd are the owners of this research document which is based on the general 
public’s feedback. The survey questions are designed and owned by Belair Operations Ltd.

This initiative was supported by Onest in terms of distribution, data analysis & visualisation only. 
The views expressed in this research are Belair Operations Ltd’s own and Onest’s appearance on 
this research does not imply an endorsement of them or any entity they represent. Views and 
opinions expressed by Belair Operations Ltd’s & Onest’s employees are those of the employees and 
do not necessarily reflect the view of Onest or any of its officials. 
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Introduction

Has the COVID-19 pandemic affected property and rent prices in Malta? Will people start investing 
when the pandemic is over? Do landlords believe real estate agencies can assist them? Are banks 
helping in this time of crisis? The answers to these questions are reported in this document.

The survey was carried out amongst a representative sample of the Maltese population (963 
replies, margin of error of 4%) by data specialists, bringing the latest insights regarding the property 
market.
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Demographics



Demographics - Personal

6

Gender Age



Demographics - Geographical

7

4%

33%

42%

10%
11%



Demographics - Rent

8

% of people paying 
rent or owning 

% of people renting 
their own property

 68 %   

Of respondents 
own the property 
they are living in
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COVID-19 impact



Almost half of respondents are sceptical about the Maltese economy recovering 
soon after COVID-19.

10
1. When do you expect levels of economic activity to get back to some form of normality?

Expected return to normality1

Percent of respondents

 44 %   
Believe it will take 

more than a year for 
the economy to go 

back to normal.



People believe the property market was overheated before the outbreak; They 
are optimistic that COVID-19 might solve the issue.

11

1. Do you feel the property market in Malta was overheated prior to the outbreak of COVID-19?
2. Do you think that before COVID-19, people were buying or renting property at prices higher than their real value?
3. Do you feel COVID-19 could be a blessing in disguise for the local property market, given the pace over recent years?

Sentiment on property market before/after the pandemic1,2,3

Percent of respondents



68% of respondents want the property prices to fall during & post COVID-19; 
most commonly people in the South of Malta.

12

1. Do you want property prices to fall during & post COVID-19?
2. Would you expect a property prices to fall in all areas, or depending on locations?

Expected change in property prices1,2

Percent of respondents

 52 %  
Of young 

respondents want the 
property prices to fall 

during & post 
COVID-19



83% of respondents believe that the number of foreign workers will decrease 
after COVID-19.

58%
44%

13

1. Do you think that the number of foreign workers will reduce substantially locally due to COVID-19?
2. Do you feel a decrease in foreign workers will impact the rental market?

Expected change in the number of foreign workers1,2

Percent of respondents

Will the number of foreign workers decrease? Will the decrease in foreign workers impact rental market?

Yes
98%



65% of respondents will/might look for property opportunities after COVID-19.

58%
44%

14

1. Will you be looking for any property opportunities post COVID-19?
2. What % of price drops would you consider attractive to get tempted into buying a property post COVID-19?

Interest in property opportunities post COVID-191,2

Percent of respondents

Property opportunities, interested? 63% of respondents would need 15% to 50% price drop
to be tempted into buying
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LANDLORD insights



74% of landlord respondents fear for the future of the rental market.

16
1. As a landlord of your rental property, do you fear for the future of the rental market?

Fear of landlords towards the future of the rental market1

Percent of respondents

 83 %   
Of respondents who 
live in the Southern 
region are scared

 27 %
Of respondents who 
live in  Gozo are not 

scared at all



Half landlords will wait until they will rent at their desired price, but 64% thinks 
lowering the price would increase the renting rate

44%

17

1. As a landlord of your rental property, given the current COVID-19 situation, do you believe that it is just a matter of time until you rent at your current asking price?
2. As a landlord would you consider lowering the rental price to potentially increase the rate at which you rent your property?

Expected changes in rental prices1,2 
Percent of respondents

Is it just a matter of time until you rent
at your desired price?

Would you lower the rental price
to increase the renting rate?



73% agree that a real estate agency would be helpful in renting or selling as fast 
as possible. 

18

1. If you need to rent or sell a property as fast as possible given the current crisis, do you agree that a real-estate agent's assistance will be of high value to help you achieve this?
2. Post COVID-19 you believe there is great investment opportunities in property. Do you think you are better off finding them privately or do you think a real-estate agency can assist better?

Effectiveness of real estate agencies1,2

Percent of respondents

But  of respondents believe they 
would be better finding investment 
opportunities without an agency.

 of respondents under 45, believe a 
real estate agency can assist well, 

whereas only  of respondents over 
45, are of the same idea.
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BaNK insights



For 43% of respondents banks should establish a COVID-19 credit policy.

20
1. What do you think banks should be doing to help? (Select all that apply)

Expected initiatives by the banks1

Percent of respondents  68 % 
Of respondents claim 

they have not been 
supported by their 
bank during this 

crisis.

 41 % 
Of female 

respondents have 
been supported by 

their bank, males only 
26%.
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BELAIR insights



Differences within Belair’s client base*: More males, More trust in agencies’ help 
and believe that COVID-19 will somewhat affect the property market.

22

1. Post COVID-19 you believe there is great investment opportunities in property. Do you think you are better off finding them privately or do you think a real-estate agency can assist better?
2. Do you feel COVID-19 could be a blessing in disguise for the local property market, given the pace over recent years?
3. *made up of landlords, vendors/developers & clients

The proportion of male respondents is 
slightly higher in this subpopulation 

(63% vs. 58%)

The proportion of 
respondents who believe 
they can find investment 
opportunities privately is 
15% less

In the Belair subpopulation, respondents are less convinced that COVID-19 
could be good for the Maltese property market

Belair insights1,2

Percent of respondents



Within Belair’s client base* less people want prices to fall, mainly due to the fact 
that a larger portion of respondents are already renting out their own property.

23
1. Do you want property prices to fall during & post COVID-19?
2. *made up of landlords, vendors/developers & clients

Within Belair’s client base* more 
than half of the respondents do 
not want the properties prices to 

fall

When compared to the overall 
respondents: almost 2/3 of the 
whole group want the property 

prices to fall

Desire for property prices to fall1
Percent of respondents



Within Belair’s client base* less people will look for property opportunities after 
COVID-19, Mainly since an extra 7% of respondents already own their place of living.

24
1. Will you be looking for any property opportunities post COVID-19?
2. *made up of landlords, vendors/developers & clients

Expected property activities after the pandemic1

Percent of respondents

Within Belair’s client base* half 
of the respondents are unlikely 
to look for property opportunities 

after COVID-19

In comparison to all respondents, 
where 2 out of 3 persons are 

likely to look for property 
opportunities after COVID-19
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CONCLUSIONS



Concluding remarks

1. The general feeling about Maltese economy is that it will take more 
than one year to go back to normality. In this way the property 
market will deflate, bringing back affordable prices.

2. The number of foreign workers is bound to decrease, leaving many 
empty rooms and flats they were renting. With less demand, 
landlords will have to reduce rent prices, although many believe it 
is just a matter of time until they will rent again at the usual prices.

3. As the situation is quite hard, most people agree that they would 
rent and sell more easily with the aid of a real estate agency. On 
the other hand, for finding property opportunities, most people 
would do it privately. 

4. Banks are not helping much people with a loan in this time of 
crisis. For their customers they should establish new Covid-19 
policies and reduce fees for every-day banking operations.

26
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LEGAL DISCLAIMER FOR CONFIDENTIAL COMPANY PRESENTATIONS

This report has been prepared for general guidance on matters of interest only, and does not  in any way constitute professional advice nor 
should it be portrayed as conveying any professional advice The views and opinions expressed in this report are those of the Company and do 
not necessarily reflect the official policy or position of any other agency, organization, employer or company, whether related to the Company or 
not. No representation or warranty (express or implied) is being given as to the accuracy or completeness of the information contained in this 
publication.   It is the reader's responsibility to verify their own facts concerning this report. The reader should not act upon the information 
contained in this publication without obtaining specific professional advice. If a reader relies on any date and/or information found in this 
report, he would be doing so at his own risk and the Company will not be liable for any losses or damages in connection with the use of any of 
the information and/or data contained in the report.  Any field research carried out is dependent on various factors including sampling risk, 
population size and data gathering channels.  For this reason, any survey results and conclusions highlighted in this report will of necessity be 
subjective and dependent on the exercise of individual judgement. There is therefore no indisputable single position on a state of affairs.  

Onest is not affiliated, associated, authorised, endorsed by or in any way officially connected with any of the brands or brand owners mentioned 
in the market research contained in the report, or any of the subsidiaries or affiliates of such brand owners. The names as well as related 
names, marks, emblems and images mentioned in the report are registered trademarks of the mentioned brand owners. All products and 
company names mentioned in the report are the registered trademarks of their original owners. The use of any trade name or trademark is for 
identification and reference purposes only and does not imply association with the trademark holder or their product brand.  

Onest, its members, employees and agents do not accept or assume any liability or responsibility whatsoever for any consequences including 
damages, expenses or costs that may arise out of or in connection with the information contained in this report, howsoever arising. All market 
research was conducted with the general public in accordance with our online privacy policy. © Onest 2019. 
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